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Net Profit After Tax of
$19.9million

Net Profit After Tax

$21.0m -
$19.0m
$17.0m
$15.0m
$13.0m
$11.0m
g $9.0m
$7.0m
$5.0m
$3.0m
$1.0m
-$1.0m
-$3.0m
-$5.0m




KFC

At . OPERATIONS

r,.,_..——ln—l-""l

o
- - =~



o WS TR O ER DR S an o O e O S Ee am ms e
—-—-——————.——-—-———-—_———--——-——-‘

KFC sales growth continues to
build momentum
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KFC Annual EBITDA $m

2006 2007 2008 2009 2010

* The company changed balance dates in 2001/2002 - therefore the 2002 annual EBITDA is disclosed for com parative purposes
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S46m to date invested in

transformation with a further S11m

committed
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‘ B NBV of KFC Segment Assets B Transformation Expenditure to date ® Additional Committed ‘
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4% PIZZA HUT
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Pizza Hut sales strategies are finally \
delivering results

Quarterly Same Store Sales - Pizza Hut
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e Yum marketing

 NPD (pasta, garlic bites, jumbo pizza, Mia range, 7 New Flavours)

e Consistency of product and service
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Profit at the EBITDA level is
recovering as sales build
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STARBUCKS

COFFEE OPERATIONS
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Workplaces

Health & Safety
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Lost Hours per 10,000 Hrs Worked
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Training
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